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ABSTRACT

Now a day's everybody are using internet for thespeal and formal use. The internet is using ferrntarketing
activities also. The marketing job is very diffitind the e-marketing is helps to reduce the buatehincrease the
publicity. Now a day the marketing is very easy®done. Email marketing is directly marketing anotercial message
to a group of people using email. In its broadesise, every email sent to a potential or currestoecner could be
considered email marketing. It usually involvesngsemail to send ads, request business, or sséilgs or donations, and
is meant to build loyalty, trust, or brand awarenéghey have bear too much problems in e-markdikegfake mails,
unwanted site and reliability eterom this background, the research is adoptechtbdut the main problems faced by the
jobseekers through e-marketing and to study abbmusburces of the reliability of e-marketing sit€ke researcher has
been selected 100 respondents from in and arouimib@tore City by convenience sampling method. Tkecénhtage

Analysis, Ranking Method, Mean and chi-square sttasil methods are used for the study
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